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“If you agree with me, it must be true”
Social verification creates shared reality and consolidates impressions

Matteo Masi - University of Milano-Bicocca
Gerrit Lamers & Gerald Echterhoff - University of Minster

KEY FINDINGS
1. In a collaborative task, peers' verification of hiring decisions about job applicants increased the experience
of shared reality.
2. Social verification promoted impression consolidation, meaning it increased evaluative choice consistency
In trait attributions to applicants.
3. Evaluative choice consistency correlated positively with the experience of shared reality.
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Across four experiments (N = 1342),
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