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ABSTRACT
[bookmark: BM14c31a1bb9a44310_OLE_LINK16]This paper aims to highlight how socio-economic growth becomes more and more interdependent with ecological sustainability, as the positive consequences of the latter will positively impact both our society immediately as well as our economy in the medium-long term.
Following this purpose, the paper showcases a medium size[footnoteRef:3] company, that develops “dry constructions system”, operating in the realm of the construction business, an industry that has suffered from a crisis for a quite a few years now. It is particularly interesting to examine how a company launched a series of innovative environmental strategies, to contrast the industry-wide crisis. In particular the paper is considering the case of the a new service developed by the company: the a service that aims to find new applications for the left over gypsum. The company has refined their technique over the years: today the percentage of recycled gypsum amount at 28%. Such achievement is representative of the unique position this company holds in Italy. [3:  The Company makes €37 million in revenue and employs 133 people (data at the end of 2013).] 

According to the green economy model, a company’s decision process must look beyond the benefits procured by its own operation; it is a company’s responsibility to be aware of its impact on the environment; more specifically it is mandatory to measure how the company’s  energy consumption, waste production and utilization of natural resources. In addition, given that the dry construction market has been expanding, and that processes are become more and more refined, the paper wants to prove that sustainable strategies are being implemented due to the new market values that are currently dominating the scene. 
The implementation of an environmental strategy needs substantial investments and, in the long terms, confers an advantage over the competitors. Therefore, is not surprising that, in the short term, the company can’t show economics advantages, even if it has implemented one of the best environmental practices.
[bookmark: _GoBack]

KEYWORDS: sustainability; recycling; green economy; economic growth and social development; environmental strategy.


